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| Extended Abstract |

Introduction

In recent years, environmental concerns have increasingly influenced consumer
behavior, particularly within industries characterized by significant consumer
engagement, such as the sports industry. Sports consumers, many of whom are young
and socially conscious, have exhibited a rising interest in the acquisition of
environmentally friendly, or "green,"” products. Despite this evident interest, the actual
market performance and sales volume of green products often fall short of expectations.
This discrepancy indicates that while environmental consciousness may affect
consumer attitudes, it does not consistently manifest in tangible purchasing decisions.
To gain a deeper understanding of the gap between intention and behavior, it is crucial
to examine the psychological and attitudinal factors that underpin environmentally
responsible consumption. This study specifically investigates how three key
environmental factors—environmental awareness, environmental concern, and sense of
responsibility—impact the purchasing behavior of sports consumers. Furthermore, the
study explores the role of individual green values in shaping these factors and their
potential contribution to fostering sustainable consumer choices within the sports
domain.

Material and Methods

This study utilized a quantitative survey methodology, focusing on Iranian university
students as the target population. This demographic was selected due to its elevated
educational attainment, access to technology, and active engagement in sports
consumption. Data were gathered through an electronic questionnaire comprising 27
items assessed on a seven-point Likert scale, with response options ranging from 1
(strongly disagree) to 7 (strongly agree). The questionnaire was designed to measure
constructs related to environmental attitudes, environmental concerns, environmental
responsibilities, individual green values, and intentions toward green purchasing.
Employing a simple random sampling technique, a total of 390 responses were
collected, of which 384 valid questionnaires were deemed suitable for analysis. To
ensure data accuracy and reliability, Partial Least Squares Structural Equation Modeling
(PLS-SEM) was employed using PLS software. This analytical approach was selected
to validate the measurement model in terms of reliability and validity, as well as to
evaluate the relationships among the proposed constructs within the structural model.

Results and Discussion
The findings from the structural equation modeling yield several significant insights:

Environmental attitude was identified as having a positive and statistically significant
effect on green purchase intention. This suggests that individuals who possess favorable
perceptions toward the environment are more likely to consider eco-friendly options in
their sports-related purchases. Furthermore, environmental responsibility exhibited a
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significant positive relationship with green purchasing behavior. Respondents who
perceived themselves as personally accountable for environmental outcomes
demonstrated a greater propensity to select green products. In contrast, environmental
concern did not reveal a statistically significant relationship with green purchase
intention. This indicates that general apprehensions regarding environmental issues may
be insufficient to motivate consumers to engage in sustainable behaviors unless they are
linked to personal attitudes or a sense of responsibility. Additionally, individual green
values did not significantly influence any of the other variables (environmental attitude,
concern, responsibility, or purchase behavior). This finding suggests that deeply held
values may not directly impact behavior without the presence of supportive attitudes
and contextual drivers.

Conclusion

This study highlights the importance of environmental attitude and perceived personal
responsibility in promoting green consumer behavior. While environmental concern
indicates awareness of ecological issues, it alone is insufficient to drive purchase
intentions. Prior research suggests that concern must be paired with a proactive mindset
and belief in personal agency for behavioral change. The lack of a significant
relationship between individual green values and purchase intention challenges the
assumption that value orientation leads to sustainable behavior. It reveals the complexity
of consumer psychology, where even individuals with strong environmental ideals may
not act unless external cues or internal motivations (such as attitude and responsibility)
are activated. This study adds to the knowledge on sustainable consumption in the sports
sector by identifying key psychological predictors of green purchasing behavior. It
emphasizes the need to foster positive environmental attitudes and a sense of
responsibility among consumers to turn environmental concern into action. For
businesses and marketers in the sports industry, these insights provide practical
implications. Companies should invest in branding strategies that clearly and
persuasively communicate their environmental responsibility. This approach can build
trust and loyalty among environmentally conscious consumers and enhance the sales of
green products. Improving the perceived eco-friendliness of products not only benefits
the environment but also creates a competitive advantage in a sustainability-driven
marketplace.
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